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Objectives

1. What is eScreener?

2. How to get started

3. How to activate eScreener

4. Tracking & Reporting

5. Promotions Planning 

6. eScreener Best Practice Case
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What is e-Screener?

• A online hearing test that can be integrated into any 

hearing care professionals website.
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What is a e-Screener?

• A great lead generation & marketing tool

• Four call to actions - Request for detailed report, 

call back, to book an appointment or request more 

info. 

• Ability to book an appointment directly within the 

clinics online booking system

• Works on any device with responsive design 

• Can easily be set up by clinician & customised to 

brand colours, website look & feel

• Ability to set up multiple e-Screeners to target 

different demographics

• Reporting dashboard & integration with Google 

Analytics to measure actions and conversions
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Let’s get started



(1) Activate e-Screener Access via e-Store User 
Management
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(2) Select which user is to gain access to eScreener
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(3) Set permissions to “Yes” for Screener Tool
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(4) Navigate to dashboard phonakpro.com & login
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https://www.phonakpro.com/au/en/home.html



• Navigate to the eSolutions 

tab and select the Hearing 

eScreener
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(5) Access the eScreener



(6) Access Phonak eScreener Dashboard
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• On the eScreener page, scroll down to 

locate this banner and click on it to access 

the eScreener dashboard.

Or access directly via this link:

https://dashboard.phonakpro.com/screener

https://dashboard.phonakpro.com/screener


(7) “Settings” section
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• Start by clicking the 

‘Setting’ tab on the top 

right.



(8) Start building the eScreener

• This is where you can start to build 

your eScreener.

• Start by clicking the ‘+” button.
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(9) Help

• Navigate to the “Help” section to access e-

Screener tutorial videos to help add, design 

and manage eScreener pages.
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(10) Report section

• “Report” shows existing e-Screeners

• On initial login this section will show no 

results
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Reporting

• Track and follow up on actions using the report dashboard 

I    Footer16 23/08/2019

Amount of 

users that 

reached the 

screener in the 

set period of 

time

Of the amount of 

users these are the 

results. You can drill 

down into the results 

in the list view.

You can view in 

list or chart 

view.



Measuring the success of your campaigns

• Add your Google Analytics (GA) 

Account Web ID into the eScreener 

set-up page to track page views 

(content) and call to actions (event 

category ‘CTA’)

• If you are not familiar with GA, then 

your developer or marketing 

agency can provide you with your 

GA Web ID number for you to add 

to the eScreener set-up.
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In settings, you can add your 

Google Analytics web ID here.



eScreener Promotion



Step 1 – Build Digital Marketing Plan
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• Work with your digital marketing agency to build a digital marketing plan



Step 2 – Build Landing Page

• Work with your web developer to build a landing page for your digital marking campaigns to link 

to. A well built landing page will improve organic search visibility & your quality score. 
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Step 3 – Set up & link to e-Screener

• Activate e-Screener via PhonakPro site (see following instructions)

• Create your e-Screener by following the instructions in the e-Screener tutorials and link your 

landing page to the hearing test.

• Add the hearing test link to your home page
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Offline Campaigns

Step 4 - Activate marketing campaigns
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eScreener Best Practice Case



Victorian Hearing Pilot

• Phonak worked in partnership 

with Victorian Hearing to pilot 

the eScreener (Hearing test) 

on the Victorian Hearing 

website.

• The following plan will take 

you through how we planned, 

built and promoted the 

eScreener on the Victorian 

Hearing site.
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Homepage Updates
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Carousel banner

Recommend to run during 

digital marketing campaign.

Tile

Top Link – Permanent 

The aim is to make the 

online hearing test a 

prominent service 

offering utilising key 

positions on the website.

Tile banner

Permanent



Live site
https://www.victorianhearing.com.au/
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Dedicated Landing Page

• We also highly recommend building 

an online hearing test landing page 

where you can drive your search and 

social campaigns to.

• To gain good organic search activity, 

the page should contain interesting, 

relevant content regarding the 

importance of having hearing 

checked & an overview of your 

services. 
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eScreener Customisation

• The eScreener images, buttons 

and colours can be customised 

to suit your brand.

• There are over 10 image theme 

sets to choose from.
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Customisation
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Marketing Opportunities
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• Request a call back – Opportunity to book 

an appointment

• Book an appointment – Integrate directly 

into your online booking calendar. Ensure 

you follow up and confirm the booking.

• What next – can lead to a contact form to 

receive more information or lead to the 

homepage.

• Get report – An email is sent with results 

and repeat of call to actions.

• Email addresses – Opportunity to add 

email address to your marketing database 

for future re-marketing or follow up. 



Email Report
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Tracking & Reporting

• As part of eScreener you have access to the reporting dashboard to track user 

responses, hearing results, email addresses and actions.
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Digital marketing campaign

• An integrated marketing campaign is 

recommended.

• Utilise the Facebook, Email and Adwords

channels to drive traffic to the landing 

page.

• If you have any print advertising, it is also 

recommended to promote and provide 

the hearing test page URL
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Victorian Hearing Website



Google Analytics

• Measuring engagement 

and conversion is key to a 

successful campaign 

• We recommend adding 

your Google Analytics Web 

ID in the eScreener 

settings page to track page 

views (content) and call to 

actions (event category 

‘CTA’)
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Refinement

• We are currently testing an email capture 

form which has been added to the Victorian 

Hearing eScreener landing page.

• This is to test whether people will continue 

through to complete the test by first providing 

their email.

• By capturing emailing addresses, it gives 

your clinic another touch point to start a 

conversation and continue engagement.

• We will monitor the results and it’s effect on 

the number of tests completed.

• Please note: If you are going to add an email 

capture form, you MUST add a link your 

privacy policy.
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Together,

we change lives


